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摘  要 






































Domestic online travel industry has been undergoing intense competition with 
Small and Medium-sized Enterprise entering the market through the establishing 
new websites offering travel related services，large-scale integrated online travel 
businesses expanding through mergers or investments and foreign capital starting to 
enter the Chinese online travel market by large mergers or establishing travel 
websites directly. Globally，online travel market has undergone a rapid development 
stage. With the influence of widespread economic downturn，the growth rate of 
online travel industry decreased in recent years. However，the share of online travel 
market is still increasing within the total market.  
This research focuses on operating efficiency of representative domestic and 
international online travel agencies from 2005 to 2009 by Data Envelopment 
Analysis based on the status of online travel market，research overview in the field， 
explanations of the concepts of efficiency and methods used in efficiency evaluation. 
By DEA model，technical efficiency，pure technical efficiency，scale efficiency，
state of returns of scale and dynamic change of operating efficiency of online travel 
agencies are calculated. 
The results show that the domestic online travel agencies had been in the 
increasing returns of scale in recent years while foreign online travel agencies had 
been in decreasing returns to scale in general. In contrast，domestic online travel 
agencies had a lower pure technical efficiency and a series of issues such as single 
business model and lack of business innovation and technical innovation. This paper 
suggests that domestic online travel agencies should optimize business structure and 
intensify innovations and applications so as to improve operating efficiency and to 
deal with international competition. 
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第一章  绪论 
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和服务已经形成了众多的销售模式，包括以 Expedia 和 Travelocity 等作为代表









































图 1-1：美国 2006-2009 旅游市场规模 


















的相关统计数据，截至 2009 年 6 月底，中国大陆与旅游行业相关的网站共有 4.92
万家，比 2009 年 1 月的数量增长了 31.74%，充分体现了我国在线旅游市场发展
速度之快以及竞争的日益加剧；截至 2009 年 12 月末，全国旅游网站的日均独立









































































第三章介绍了评价运营效率的 DEA 方法，介绍了 DEA 方法的基本原理和模







Malmquist 指数模型分析了在线旅行社 2005-2009 年的效率变化状况。 
第五章进行总结，根据实证研究的结果以及在线旅游行业的现状，对在线旅
行社提高运营效率提供相关建议，并且总结了本文的局限，对后续研究进行展望。  














































在模型选择方面，本文采用 DEA 的基本模型 CRS（Constant Returns to Scale）
模型和 VRS（Variable Returns to Scale）模型计算各个决策单元的技术效率、纯
技术效率和规模效率。结合 VRS 模型和 NIRS（Non-Increasing Returns to Scale）
模型以判定决策单元的规模报酬状态。基于 Malmquist 指数分析对在线旅行社运
营效率的动态变化进行研究。 
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2.1.1  在线旅游国内相关研究 
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